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“Making the world a happier and 
healthier place to live.”
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Positive impact
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•Purpose
•Example criteria…
•We will actively seek to 
support…

•We will not knowingly 
support non-sustainable 
processes, products and 
services…

Purchasing policy
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Purchasing and reporting
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Chris Dabbs

0161 743 4502

@UPInnovates

Thank you
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chris.dabbs@unlimitedpotential.org.uk

www.unlimitedpotential.org.uk

mailto:chris.dabbs@unlimitedpotential.org.uk
https://www.unlimitedpotential.org.uk/


Ethical 
Consumer
Rob Harrison



Who is Ethical Consumer?

Put your money where your mouth is -
How to use our spending to support our
local economy, communities and the 
wider environment

We are an independent, 

not-for-profit, multi-

stakeholder research co-

operative founded in 1989

and based in Manchester.



Our Amazon boycott campaign
£433 million could pay for

12,735 additional nurses, or 
5,932 additional doctors, or 
12,735 new teachers, or 
1,443,333 additional winter fuel

payments of £300 this year, or
61,857 home insulation installations 

at £7,000 each, or
3,256 new social homes

Put your money where your
mouth is - How to use our
spending to support our local
economy, communities and the
wider environment



Our Climate Gap campaign

Put your money where your mouth is - How to use our spending to support our local
economy, communities and the wider environment



Thank you

Chris Dabbs Unlimited Potential
Rob Harrison Ethical Consumer
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